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Outcome - On completion of this unit, the student should be able to discuss creative and cultural implications of new media technologies for the production and consumption of media products.

	
	
	Achievement Level
	

	
	Criteria
	Beginning

Heard of it...
	Consolidating

Know it...
	Established

Can Apply It...
	Expert

Can teach it.
	Evidence

	Key Knowledge
	The nature and features of new media technologies and their relationship with existing media technologies.
	
	
	
	
	

	
	Creative implications of new media technologies.
	
	
	
	
	

	
	Changes in media production, distribution and consumption introduced by the emergence of new media technologies.
	
	
	
	
	

	
	Changes in the way audiences experience and understand the media due to the emergence of new media technologies.
	
	
	
	
	

	
	Changes occurring in society as a result of the emergence of new media technologies.
	
	
	
	
	

	Key 

Skills
	Identify and describe characteristics and capabilities of new media technologies.
	
	
	
	
	

	
	Discuss the relationship between new and existing media technologies.
	
	
	
	
	

	
	Discuss changes in the ways audiences experience and understand the media as new media technologies emerge.
	
	
	
	
	

	
	Analyse the creative and social impact of new media technologies, including changes in the production, distribution and consumption of media.
	
	
	
	
	



